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Welcome Everyone!
Today's agenda

= We'll talk through these topics:

= BI|A's ad forecast estimates for local video in 2022
= Status of local video measurement

= We'll explain how BIA can help you:
= Local Media Forecasts
= (Cl and Strategic Consulting
= BIA ADVantage Local Market Forecasts
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Webinar Hosts

Rick Ducey Mitch Oscar
Managing Director Director of Advanced TV
BIA Advisory Services Strategy, USIM
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BIA's 2022
Local Video
Forecast

Issued Sept. 2021




BIA'S

Local Video
Advertising
Revenue
Comes from

Each of these
Media:

Local Television - all its core over-the-air advertising
revenue (excludes digital revenue and retransmission
consent fees)

Local Cable - all its local cable systems’ advertising
revenue

Local Out-of-Home - digital cinema advertising
revenue and advertising revenue from out-of-home
video delivery (e.g., taxicab video)

Local Online - portion of local online revenue
generated from video advertising by pure-play online
companies and online sites of other local media
(newspapers, television, radio and directories)

Local Mobile - revenue from advertising related to
mobile video services
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Local Video Advertising Revenue Estimates 2019-2022

Looking out five years, BIA estimates total local video advertising revenue will grow through

2026 (+8.5% CAGR); slightly above the overall local advertising market.

US$ Billions
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Local Video Media Breakout Estimates
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Further Insights: Local Video Advertising Next Five Years

Local television stations’ advertising will grow slower
than overall advertising through 2026 (+5.8% CAGR);
strong advertising growth in even-numbered years due to
political makes up for erosion in other verticals.

Cable continues to suffer loss of paid video subscribers.
“Cord-cutting” and “cord-shaving” by consumers has
negatively affect local cable systems’ reach and
advertising revenue. Strong political advertising is still
occurring in the even-numbered years.

Over-the-Top (OTT) advertising will have strong growth
through 2026 (CAGR +19.0%), as more consumers take
advantage of various streaming services on their TVs.

Out-of-Home (OOH) video advertising grows stronger
than traditional video through 2026 (CAGR +12.8%),
targeting consumers close to points of purchase and high
exposure rates.
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Local PC/Laptop video display advertising continues
to grow at a substantial rate (CAGR +19.8%), as
advertisers can use this platform to target specific types
of consumers.

Local Mobile video advertising maintains its strong
growth (CAGR +16.0%), as increased mobile usage gives
advertisers the ability to target consumers near their
points of purchase.

NextGen TV (ATSC 3.0) roll-out continues with a goal of
transitioning 62 markets serving 75% of viewers,
according to ATSC by 2021. We don't expect to see
significant ad revenues from this platform for several
more years.

Source: BIA U.S. Local Advertising Forecast 2022, Issued Sept. 2021
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Local Video Digital (Display Ad Spending)

BIA's ad forecast shows video display advertising growing from $4.05 billion in 2019 to

nearly $8.7 billion in 2022.

= |ncreased investments in
video ads, mobile and
programmatic
transactions is driving
growth.

S$8.7B

2022 Projected Local
Ad Spend

28.9%

Ad Spend Growth (CAGR)
2019-2022

Download PDF of this data in the
Control Panel.
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Source: BIA U.S. Local Advertising Forecast 2022, Issued Sept. 2021
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Meet Our Expert Panel
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Brad Adgate Mike Braun Justin Evans
Media Consultant SVP, Digital Media Global Head of Analytics and Insight
and Forbes Contributor Gray TV Samsung Ads
\ "
Bob lvins Brad Thompson Chris Wilson

Chief Strategy Officer SVP, Partner, Integrated Investment Chief Commercial Officer

B.A TVSquared Universal McCann Comscore
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For Nielsen Ratings Complaints
And Potential Competitors Is
Nothing New

BRAD A

MEDIA CONSULTANT & FORBES.COM CONTRIBUTOR

NOVEMBER 17, 2021



aries of about

® Household rating: gs measured 38 weeks a year.

(f ® TV universe were the broadcast networks.



(f Nielsen has been the sole provider of national TV audiences for decades.



pact ratings.

®* Nielsen e visit every six months.

® Local People Meters 5 oart of national sample, weighted.
® Qut-of-home audiences via PPM added in 2020. (44 TV markets)
* Secondary/vacation homes not measured.

%




)0 households.







of funding

(f Arbitron was acquired by Nielsen in 2013 now Nielsen Audio.



Lack of industry sug rs doomed SMART.

r



Sut of court in 2008,




Have accelerated t

Have become financially stable with investments from MVPDs.







espondents

oving ab sample.

With a lockdow )le homes. VAB wanted Nielsen to be
audited.

Nielsen cited more viewing to streaming providers, studios locked down among
other reasons for the lower audience.




g for innovative and

effective TV /videc

Virtually all 2021-22 upfront deals used Nielsen as the negotiating currency.




bradadgate mail.com



mailto:bradadgate@gmail.com

Q&A with Our Expert Panel
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How BIA Can Help




BIA Can Help You with OTT: Forecasts, Cl & Consulting

BIA can help you keep up on the current and future trends in the local and national media ecosystem -
especially around OTT.
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Local Market Virtual Briefings & Competitive
Forecasts Strategy Sessions Tools
Get chedsfc to BIA’Sf Custom briefings on
quarterly ad forecast for trends and challenges. Competitor profiles, analysis

and war cards that can cover

your local market(s). Track
verticals OTT, OTT platforms,

ad spend across 12 top On demand strategy

; ; sessions on new players .
verticals or 95 business and roductz. y addressability, cross platform
categories. P ' measurement, technology and
(BIA ADVantage) (Strategic Consulting) ad product messaging.
(Competitive Intelligence
Learn more here: Servi
° ervice)
http://bit.ly/BIA-ADVantage
B.A Email us at advantage@bia.com to discuss how we can help you with your custom projects.
ADVISORY
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Special Offer: U.S. Local Ad Forecast

Get a full assessment of the local ad spend in the Save 20% with code:
U.S. Local Ad Forecast for 2022. uswebinar20

https://bit.ly/LocalForecast22

The forecast offers

- Reliable view of the ad spend in local media Questions? Email us at sales@bia.com
- Market outlook now and in five years
+ Insights into the ad platforms that are growing in use by advertisers B.A
« Forecasts for specific media, like Over-the-Top (OTT), Local Mobile,
Local Video and more ADVISORY

SERVICES

Track activity and opportunity.

Cost: $1,095. Get 20% off with code: uswebinar20
PURCHASE ONLINE: https://bit.ly/LocalForecast22

Questions? Email sales@bia.com.

BIA ADVantage Clients: Login to the platform to view the forecast
in the Reports & Webinars area.
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Nationwide Overview of the Local Media Advertising Marketplace 2021-2022



https://bit.ly/LocalForecast22
mailto:sales@bia.com
https://advantage.bia.com/
https://bit.ly/LocalForecast22
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QUESTIONS ABOUT THE FORECAST OR WANT ASSISTANCE?

Website

www.bia.com

Get In Emails
o advantage@bia.com
TOUCh Wlth salis@bia.com

U S Daily Newsletter
http://bit.ly/BIANewsletter

Podcast
https://bit.ly/LeadingLocallnsights-BIA
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